VISIT TILLAMOOK COAST FUND

RESOURCES & REQUIREMENTS

2016-2017 Budget Overview

* Budgets are audited at the "Requirements” level. Personnel

- - 2016-2017 2016-2017 and Materials & Services categories were both under budget.
. TOTAL BUDGET BUDGET * Beginning fund balance was less than budgeted due to
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0 v i i : also due to timing differences. Budgeted amount of interest
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Contracts - Local Transient FOQQSQ,.\-mX \_“DNO.mm\_ : . 84t1a7 179,244 2 OUQ—.NﬁB@ expenses came in m-QDmeNﬂ#_v\ less than
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,_,\,_wmnm__m:mocm Income ,;3.@8 .. 11,500 * Direct marketing expenses were $54,254 over the original
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i TR = 110.581 $54,864 from the promotional marketing categories.

Total Resources 2,363,698 2,253,117

REQUIREMENTS |

'Personnel Senices
Materials & Senices
'Capital Outlay

'Fund Transfers
Contingency

* Other contracted services make up 36% of expenses and

came in $69,883 under budget. Wayfinding and website costs

were less than expected and more focus was placed on video
(90,662) production.

(105,191) * Marketing and promotions grants issued $65,750 in funds,
o but awarded $100,000 during the fiscal year which will bridge
: = into FY 17/18.

o = * The contingency line item was not used and will flow to the
:oonooecmm_::_:ma:acm_m:omozsmsmﬁmmom:\mm-.
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Total Requirements 2,253,117 110,581
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