
Caring for the Coast

Weaving environmental 
stewardship into marketing and 
community partnerships



Develop the tourism industry in ways that 
are socially, culturally and ecologically 
responsible, particularly in support of 
nature-based activities and complementary 
interests, differentiating our region for 
visitors.

Tourism
development 

priorities
Prioritize growth in tourism that improves economic conditions in 
the shoulder and off-seasons (i.e. non-peak tourist months), and
supports the economic stability of the workforce. 

Improve communities' abilities to better accommodate tourists and 
the visitor experience with new, enhanced or better utilization of 
tourism-related facilities for increased year-round use.

Inspire growth in new and traditional industries to support the long-
term priorities of county tourism. 

Developed by the Tillamook County Tourism Advisory Committee January, 2015 
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Marketing 
promise

Keep our natural resources and local culture 
at the heart of all we do

Nothing false or hyped: keep it real

Engage and inform on the things that matter to our “tribe”

Experiences told through local voices

Developed by Visit Tillamook Coast, January, 2016
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Underwrite 
Grant’s 

Getaways

Sponsor Nature and Oregon 
Field Guide on TV, and do 

drive time radio spots

Where we advertise matters



Guidebook publishing…with a message 



Visitor Guide



Photography



Articles: Earned and placed



Social media



Blogs



Partnerships



Wayfinding



Videos: youtube.com/tillamookcoast

https://www.youtube.com/watch?v=mQLwh_AqBHM



Stewardship of our 
environment and 

natural resources is at 
the heart of all we do



Thank you

Nan Devlin
Executive Director
Visit Tillamook Coast


